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Data Sources and Applications

Esri Demographics Data | Market Profile

Esri's demographics provide decision makers the most current information
available to understand and track changes in the population, consumer behavior,
and broader market area trends. Information can help inform market strategies
by analyzing and assessing:

—  How trends in population, households, income, and other variables might
impact existing businesses and prospects for growth.

—  How changes in daytime population effect commerce, opportunities, and
the district’s way of life.

—  How housing unit numbers and occupancy trends might influence demand,
housing styles, and price points for district housing.

—  How changes in age, diversity, and other population traits could effect
demand for products and services, menu items, amenities, events, etc.

—  How education and employment levels might impact opportunities for
business growth and the cost of doing business.

Esri Segmentation Data | Tapestry Segmentation Area Profile

Esri Tapestry is a geodemographic segmentation system that integrates
consumer traits with residential characteristics to identify markets and classify
U.S. neighborhoods among 67 distinct market segments. For a broader view of
consumer markets, segments are summarized by 14 LifeMode groups — groups
of Tapestry segments that share similar demographic characteristics and
consumer behavior patterns. Information profiling concentrations of different
groups and segments in the marketplace can offer insights useful for:

—  Gauging the market’s potential response to business concepts and features
such as menu items, products, services, amenities, price points,
merchandising techniques, etc.

—  Fine-tuning messaging, marketing, and advertising strategies to resonate
with and reach intended market segments.

—  Programming activities and events that appeal to the lifestyles and
preferences of targeted audience members.

—  Assessing how current housing styles, preferences, and life stages of
different segments could impact district housing opportunities.

Claritas | Retail Market Power (RMP) Opportunity Gap Data

Claritas’ Retail Market Power Opportunity Gap by Retail Store Types report
enables users to assess growth strategies by depicting the sales gaps that exist in
the marketplace. By using sales estimates to depict supply and geography-based
estimates of potential annual consumer expenditures to depict demand, Retail
Market Power® enables an opportunity gap (sales surplus and leakage) analysis
of the retail environment. The information provides a good starting point for:

—  Assessing and tracking overall sales volumes and retail performance.

— Identifying market strengths, retail clusters, and possibilities for
complementary business types, products, and uses.

—  Detecting gaps in the business mix and possible business repositioning,
expansion, and recruitment opportunities.

Digging Deeper | Source Reports

The Market Snapshot summarizes slices of more extensive data contained in

source Esri and Claritas reports delivered with your snapshot. For example:

—  Esri’s Market Profile report contains in-depth demographic data for
hundreds of variables, some dating back to the year 2000.

—  Esri’s Tapestry Segmentation Profile report shows the distribution of 67
Tapestry segments with links to detailed descriptions.

—  Claritas’ RMP Opportunity Gap data provides sales supply, demand, and
opportunity gap/surplus estimates for more than 100 Retail and Food
Services and Drinking Places categories and subcategories.
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Demographic data summarized in your Market Snapshot incorporates the Esri 2022 U.S.
Demographic data update that brings together 2022/2027 Esri demographics, the
Census PL94-171 Redistricting data, American Community Survey (ACS) 2016-2020 and
more all based on the 2020 Census boundaries.

This is a very important update because it is the very first one based on the redrawn U.S.
Census 2020 boundaries and data summaries. For more information about the data
contained in the update, please review Eri’s post on Understanding Change between
Decennial Censuses.

TAPESTRY
SEGMENTATION

Esri’s Tapestry is a market segmentation system designed specifically to understand
customers' lifestyle choices—what they buy, how they spend their free time, etc. The
system’s 67 different segments are grouped into and generalized in 14 LifeMode Groups.
Two of your area’s most prevalent LifeMode Groups are displayed in your Snapshot.
Information identifying and detailing other LifeMode Groups and which of the 67
segments are present in your study area can be accessed using the Esri source reports
accompanying your Market Snapshot.

Your Market Snapshot shows overall sales surplus and leakage
estimates derived from Claritas Retail Market Power (RMP) data for the
retail and food & drink sectors. Claritas RMP compares Demand and
Supply estimates to display an Opportunity Gap or Surplus.

Example 2022 Demand ($) 2022 Supply ($) Opportunity Gap/Surplus ($)
A 10,000,000 18,000,000 - 8,000,000
B. 10,000,000 4,000,000 6,000,000

Claritas Retail Market Power Opportunity Gap Report Display Format

Example A shows an instance where Supply ($18M) exceeds Demand ($10M) resulting in
asurplus of $8 million (displayed as a negative amount in Claritas RMP reports). In
Example B, Demand ($10M) is greater than Supply ($4M) resulting in an Opportunity Gap
(or Leakage) of $6 million (shown as a positive figure in Claritas RMP reports).

As indicated in your Snapshot’s footnotes, the polarity of the resulting Opportunity Gap/
Surplus figures shown in source Claritas RMP reports have been reversed so that your
Market Snapshot shows a Surplus as a positive value, and Leakage as a negative value.
The same information is used to calculate the Leakage/Surplus Factor displayed in your
Market Snapshot, where leakage values are shown as negative, and surplus as positive.
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